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UP for 

Universal Participation

Ellice Pat t erson

Abilit ies Dance Bost on
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The Power of Culture

Our goal as a state agency is to improve the 
quality of life for all Massachusetts residents 
by investing in access, education, diversity, 
and excellence in culture.



3What is UP?

Photograph by Tom Olin, 1990

Systems evaluation and 
transformation that anticipates 
and responds to humans 
providing choice and 
opportunity

VISION

EDUCATION

REPRESENTATION

INNOVATION
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Statistics

1 in 5Americans have disabilitiesé.. 58 million 

13 percent of youth between ages of 3 -21 have disabilities

50 percent of adults 65 and older have disabilities

10,000 people are turning 65 everyday, and will until the year 2040

Invisible disabilities = invisible barriers

*Most common reasons for functional limitation of adults: 

Arthritis Back problems Heart disease Respiratory disease

*Brain - based functional limitations in youth are 10% of K - 12 population:

Sensory sensitivit ies Cognitive development Neuro - differences



5People with disabilitiesé

Å Are all ages 

Å Work

Å Have families

Å Have goals and dreams

Å Come from diverse cultures 

Å Come from diverse financial 
backgrounds 

Å Donõt necessarily want or need 
assistance

Å Donõt always identify as a person with 
a disability
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Disability occurs at the point where 
the body meets the environment.

Å Inclusion is the Action

ÅDiversity is the Acknowledgment

ÅEquity is the Aspiration

ÅAccess is Achievable by Design
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Universal Design 8 Goals

Body Fit
Accommodating a wide range of body sizes and abilities.

Comfort
Keeping demands within desirable limits of body function and perception.

Awareness
Ensuring that critical information for use is easily perceived.

Understanding
Making methods of operation and use intuitive, clear, and unambiguous.

Wellness
Contributing to health promotion, avoidance of disease, and protection from 

hazards.

Social Integration
Treating all groups with dignity and respect.

Personalization
Incorporating opportunities for choice and the expression of individual preferences.

Cultural Appropriateness
Respecting and reinforcing cultural values, and the social and environmental 
contexts of any design project.

University at Buffaloõs 
Center for Inclusive Design and 
Environmental Access
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Universal Design for Learning is 
a brain -based methodology 
for engaging folx through 
multiple communication 
styles: understanding how 
the brain contributes to 
the "why", "what", and 
"how" of learning.

Applications: education, 
marketing, development, 
information services
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Reasonable Accommodations
Integrated Settings
Effective Communication

What is reasonable?
When to integrate?
How to be effective?

Å Holistic perspective
Å Coordinator and Infrastructure
Å Centering the user



10UP action: customer service

Staff Training ðinformed and 

empowered

ADA Coordinator and multi -
departmental awareness

People first language

Transactional or transformational

Grievance procedures



11UP action: effective communication

Large Print

Brail le

Audio Recordings

Readers

Electronic Formats

ASL & Language 
Interpreters

CART

Captioning

Pen and Paper

Assist ive Listening 
Devices

Facial Expressions, Gestures 
and Body Language

Tactile storytelling 

Website

Photographs

PressReleases

Text

Emojis


